In the coming months,
LEROS look to LEROS for:

Eco-Impact At-a-Glance « Additional green vehicles.

We are continuously adding L E ROS

new cars and vans to our
fleet, and we are committed T

to staying current with the gOes gree n :
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green luxury car market. :
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e Carbon emissions reporting
on a trip-by-trip basis. Want
to know how your trip stacks
up? Ask us to calculate your
carbon impact!

e Carbon offsetting—once
we've calculated your carbon
footprint, we can offer you
options to make your ride
“carbon neutral.”
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7% OFFICE LER@S
93°/o FLEET point to point

phone 1-800-82-LEROS L E Rﬂs
email info@leroslimo.com J

web www.leroslimo.com point to point



Our Commitment

Accordmglhe ve made the greening of our fleet the crners’to e :ﬁ
of our eco- strategy While low-carbon luxury cars are still|in thenr
_infancy, we believe that within five years there will be an

At LEROS Point to Point, our mission is to drive the . opportunity to replace all of our traditional vehicles

people who drive business. Realizing that we have with “green” options. In the meantime, we're

an obligation to ourselves, our clients, and our experimenting with a number i

community to operate in a way that minimizes our E of alternatives:

impact on the environment, we have committed to

“going green.” Pursuing this goal, we have adopted

the following guidelines:

We will seek to be a green leader in the car
service industry, but will never sacrifice the
quality of our services in the process. GREENING OUR DRIVING
We will pursue a two-pronged strategy:

implementing “quick wins” such as eco-friendly

driving habits, while exploring and building

a eco-friendly fleet of vehicles over the

longer term.

Rather than commit to a specific technology or

approach, we will test a variety of fleet options—

such as hybrid, clean diesel, flex-fuel, and natural GREENING OUR OFFICE
gas vehicles.

We are committed to industry collaboration and
partnership. We will publicly engage our peers
and share data and best practices in an effort to
move the entire car service industry forward.

LEARN MORE



